Instructions and tips for running the E-Prime program.

First, note that this is NOT the original program used in Winkielman, Berridge & Wilbarger (2005), PSPB.  The original program was written in PsyScope and the study was run on Mac computers. However, the E-prime program is a reasonably faithful reconstruction of the original for PCs running under Windows. 

Before you try out the program, please read the following “tips and tricks”.  This is important.  If you don’t set up your hardware or software properly, the “sub-liminal” images will be supra-liminal (shown too long) or they will be none-liminal (not shown at all).  More likely, you will get a very inconsistent performance, with some images shown too long and other images not shown at all.   Here are the steps:
1)  Download all the files from http://psy.ucsd.edu/~pwinkiel/kool-aid-experiment.zip
2)  Extract the files into a separate folder on the LOCAL HARD DRIVE.  
Important:  Do NOT run directly from the zipped file.  Do NOT run from a network folder, flash drive, diskette, etc.  Do NOT run while your hard drive is busy with something else, nearly full, fragmented, etc.  Any of these things can greatly slow down the loading of the picture files and make them show too long.
3) Use a high quality CRT monitor that supports a high refresh rate (ideally 100HZ or higher) and a high-memory video card set at a high refresh rate (100 Hz).

Important. Most LCD monitors (flat panels), or LCD projectors have a too slow refresh rate, as do old CRTs.  Remember, the larger the monitor, the longer your image will show.  Adjust parameters appropriately.  
3) Load one of the priming files (e.g., Happy –main).  Make sure the duration of ALL prime events (practice and trials) is set to 16 ms or, for some monitors, 10 ms.  
4) On most high-end machines, the above stems should be enough to ensure that subjects do not consciously see the priming picture.  If not, you can additionally reduce any display delays by preloading images into E-Prime.  There are several ways to do it -- see:  http://pissaro.soc.huji.ac.il/~leon/Lab/EPrimeTools/Eprime%20Tips%20and%20Tricks.doc). Or just google  “e-prime preload images”
5) Test if images are actually presented.
If you make the duration too short, or use inappropriate hardware configuration, the subliminal images might not be shown at all. There are several ways to ensure that they are actually presented.  One is to record using video tape and then slow down the display.  You should also inspect the E-Prime logs to see for how long the events are actually presented.
6) Test if images are truly subliminal.  
There is a continuous debate in psychology about how to best test for “subliminality.” (Merikle, Smilek, & Eastwood, 2001).  However, most researchers use one of the following two techniques.  We use both of them in combination:
Forced-choice test.  After the experiment, we give people a forced-choice test of prime recognition.  In the folder you've downloaded, there are E-Prime scripts for testing the "subliminality" in both the angry and happy conditions.   You should also use the script to pretest several subjects BEFORE starting the research to get the timing right.  In most of our studies, we run each subjects on those FC-tests and also run independent subjects on those scripts.
Funnel Interview.  After the experiment, we interview participants using questions like: “have you noticed anything during the X phase of the experiment”, “list all events that you noticed during the X phase of the experiment”.  See the “Post-experimental” survey in the questionnaire file. For more details on how to set-up such post-experimental interview, read up on the “the funnel technique” (Bargh & Chartrand, 2000).

References
Bargh, J. A. & Chartrand, T. L.  (2000). The mind in the middle: A practical guide to priming and automaticity research (Chapter 10, pp. 253-285).  In H. T. Reis & C. M. Judd  (Eds.), Handbook of research methods in social and personality psychology.  Cambridge, UK: Cambridge University Press.

Merikle, P. M., Smilek, D., & Eastwood, J. D. (2001). Perception without awareness: Perspectives from Cognitive Psychology. Cognition, 79, 115-134.
Winkielman, P., Berridge, K. C., & Wilbarger, J. (2005). Unconscious affective reactions to masked happy versus angry faces influence consumption behavior and judgments of value. Personality and Social Psychology Bulletin, 1, 121-135.
